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Press Information 
 
 
 
 

Hansgrohe AG posts record growth in 2006 
Manufacturer of showers, faucets and accessories announces 
major capital expenditures in German plants 
 

Schiltach, May 2007. The Board of Management of Hansgrohe AG 
(www.hansgrohe.com) summed up the past financial year as 
extremely successful at its annual press conference. "2006 was the 
best year ever in the company's nearly 106-year history", Siegfried 
Gänßlen, the Deputy Chairman of the Board and CFO declared. "The 
Hansgrohe Group managed to set new records: total sales soared by 
nearly € 100 million, the size of the workforce broke the 3,000 mark 
for the first time, rising to 3,094 employees, and earnings and sales 
saw a disproportionately sharp rise." 
 

Net sales by this specialist manufacturer of showers, faucets and 
accessories climbed to a total of € 569.2 million in 2006 from € 476.2 
million in 2005 - a gain of 20 per cent. Growth in sales and 
continuous, broad-based efforts to enhance efficiency contributed to 
a further improvement in earnings, with earnings before interest, 
taxes and depreciation leaping by 28 per cent to € 109.6 million from 
€ 85.7 million in 2005. This enabled the company to expand its 
EBITDA margin to 19.3 per cent in spite of soaring raw materials 
prices and a still strong euro. Operating earnings (EBIT) of € 92.0 
million in 2006 were also well above the previous year's level of 
€ 69.2 million. "In 2006 we benefited from our improved 
competitiveness, which was aided by our innovative strength, a 
continued emphasis on optimizing our corporate processes and 
efforts to exploit international markets selectively. This was a key 
prerequisite for converting the additional boost coming from good 
overall growth and the ongoing boom in emerging markets in Eastern 
Europe and in the Near and Far East into above-average growth in 
earnings and increased market shares." 
 
Double-digit growth on a global scale 
In fact, the family-run business was able to record double-digit 
growth rates in all market regions and strengthen its market position 
accordingly. Head of German operations, Otto Schinle, described as 
especially satisfying the company's growth in its domestic market in 
2006. "With a growth rate of 16 per cent, German sales are again at 
the levels we were achieving towards the end of the 1990s when the 
domestic construction industry was at its peak." 
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Foreign business expanded at an even brisker rate than business on 
the domestic market. On a slightly higher export share of just over 76 
per cent, Hansgrohe Group sales grew by 21 per cent abroad, with 
the boom regions of Asia and Eastern Europe having an especially 
strong impact on growth. 
 
Investment drive to create centers of competence 
In response to the buoyant trend of business and continuing firm 
demand, management of Hansgrohe AG has announced an 
expansion of production. A total of € 25 million is to be spent on the 
construction of new production facilities through 2009. "In this regard, 
we also intend realigning our production strategy," said Board 
Member Richard Grohe, "and will concentrate on creating centers of 
competence within our production system, with Germany continuing 
to play a key role in the process". 
 
In this connection, additional jobs are also to be created in Germany. 
As early as last year, the Schiltach company increased the number of 
jobs at its domestic operations by 147, raising the total number of 
persons employed in Germany to 1,952 at December 31, 2006, a rise 
of 8 per cent over the previous year's level. Globally, the number of 
its employees climbed to 3,094 at year-end 2006 (December 31, 
2005: 2,799), reaching a new record in the process. 
 
Double-figure growth targeted in 2007 
Following on its very successful fiscal 2006, Hansgrohe AG sees 
itself well positioned to remain on a growth track in 2007. “Even 
though we did not meet all our objectives last year, we certainly did 
lay the foundations to enable us to master the challenges of the 
current year", said Siegfried Gänßlen, "especially those posed in 
terms of costs due to surging prices for basic and raw materials. Our 
aim is to attain double-figure growth in 2007 as well, and thus 
consolidate the Hansgrohe Group's position as one of the most 
successful companies in the international sanitary field. " 
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Innovation as a growth drive: the 
successful Raindance AIR range. 
 
 
 
 
Further information: Hansgrohe AG 
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